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Editorial/Readership

PAPER, FILM and FOIL CONVERTER (PFFC) COVERS ALL ASPECTS OF THE CONVERTING AND PACKAGE
PRINTING INDUSTRY! FOR 99 YEARS!

PFFC is a monthly print and digital publication AND an all-electronic, on-demand, 24/7 resource in which recognized
experts and experienced staff assist converters around the world to become more efficient and profitable in their
manufacturing and business practices. Subscribers to our E-Clips eNewsletter receive weekly updates covering
newsworthy information on technology, products and services, and marketing and management trends.

Our robust and resourceful website averages 10,000 NEW users monthly in addition to active users, consistently
refreshing our audience base.

Since 1927, PFFC has provided an unbiased perspective on the business trends and technical innovations shaping
the converting industry. In 2018, PFFC became a property of RDG Media, Inc., which is led by publishing veteran
Randy Green.

With a global perspective and commitment to editorial quality, no other resource covers the converting and package
printing market with the same expertise and analysis as PFFC.

Print Issue

Circulation by Job Title

VP/Director/General Manager/
Supervisor (includes Executives, EVP,
Managing Director)

HEL monthly Product/Business Development/

Digital Issue Packaging Design/Packaging
Development/R&D/Graphics Arts and

15,000 monthly Design/Converting Specialist

E-Clips Engineering/Production/Operations

12,000 weekly (includes Director/Supervisor/VP of
Engineering or Production)

ll)glj)govl\\’?é)\s/\l]te Marketing and Sales

Users monthly C-Level (includes CEO, CFO, CMO, CIO,

COO, CTO, Chairman, President, Owner)

20,000 visitors monthly Buyers/Purchasing

Others

PFFC Buyers Guide
25,000+ page

views annually Company Function
M 53% Converters
M 39% Printers

8% Other

Buyers Guide Visitors
viewed 4.21 pages
per visit

Cover photos © INCDesign - stock.adobe.com & © KawaiiS - stock.adobe.com

PFFC surveyed our readers to see the
type of equipment they use and buy in
their converting and printing processes.

Slitting and sheeting equipment...........ccccccevvcuveunnnce. 66%
Winding, rewinding and unwinding equipment ...... 63%
Web guiding and servo control providers.................. 59%
Doctor blades/Knives ..........ccccocuviuvciuniiniinsiniencinninnes 58%
Process controls, drives and motors ............ccceeeveuee. 58%
Coating, laminating and adhesives ...........ccc.cecuuune. 58%
Metering mixing and dispensing systems.................. 57%
Static CONLIOL ......vuuveieciciicc e 56%
Corona, plasma, flame and ozone treaters................. 55%
Roll supplies and cleaning equipment...........c.ccc........ 54%
Rewinding and sheeting equipment ...........cccccccuueee. 47%
INKS oot aes 42%
Polyester nylon, PP barrier and PLA films ................ 40%
Roll stock pouches and laminates ...........ccocccveurucuneee 38%
Labeling equipment ..........cccecveeieeenerneenernerscnsensensennes 36%
Print quality control and vision systems.................... 36%
Film suppliers and extruders ..........cccccecvcuvcuncincunnee 33%
Flexographic printing ..., 33%
R i ) (1 g TC S S .S NSRS 28%
Flexible packaging equipment............ccccceceuuvirvernnunce. 26%
Gravure printing ... 25%
Products for retail, medical, niche markets................ 23%
Folding and finishing equipment ...........cccccoecucuuncunnee 22%
Robotics, efficiency and waste reduction experts ..... 21%
Radiation, curing sOlutions...........ccceceeeveuvereiurenrennnnes 21%
Finishing systems for printers and packagers ........... 19%
Waxing, creping, sheeting and die-cutting ................ 18%
Digital printing ........c.cccccveeeiveinincinnininsisiseissns 18%
Corrugated, folding carton stock and

liquid paperboard.........ccoccceuveuriuncineineiineiniseneienen. 16%
Offset Printing .........ccveeeeeevereerererereeerenseeesenssesenssennees 12%
Moving web hole punching .........ccccccoeevcvivivcnencnnes 12%
Hot, cold Stamping........ccceeeeveevemereuerereeererenensenens 6%
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Thought Leadership Opportunities

Leaders in Converting

Thought Leadership Integrated Program Year-Round Exposure
PFFC’s LEADERS IN CONVERTING program provides a perfect platform
for converting and package printing suppliers to assert their expertise. This
12-month program includes full coverage with a mix of print and digital
exposure at a bundled rate. You will reach 10,000 print subs, 20,000 digital
subs with your ad and LEADERS IN CONVERTING STORY PLUS, you will

reach tens of thousands of online website visitors during the year. Click Here

to Scroll Through Examples

Leaders in Converting Package:

« Full Page Leadership Profile adjacent Full page Ad in print & digital issue

o Leadership Profile & video included in TWO dedicated eBlasts

« Profile & video posted on PFFC’s website for 12 months

« Profile & video featured in E-Clips eNewsletter

« Profile & video on PFFC’s social media platforms (Facebook, LinkedIn,
YouTube and X)

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Thought Leadership Video Interview Package

The Process is Simple:
« Consult with your team on a topic or collaborate with us
« PFFC Editor will propose 5-6 questions for feedback
o PFFC will record & edit
« Promotion of video interview includes:
> Website, eBlasts, eNewsletters, social media
> Published as Q&A Interview in print & digital issue, 1-2 pages
> Repurpose your video on your own website & social media platforms

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Custom Print & Digital Q&A Package

« Consult with your team on a topic or collaborate with us
« PFFC Editor will propose 5-6 questions for feedback
o Q&A promotion includes:
> Website, eBlasts, eNewsletters, social media
> Published as Q&A Interview in print & digital issue, 1-2 pages

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Content Marketing Package

Promote your new or repurposed content throughout the year.

« Submit up to three content assets (case studies, white papers,
articles, advertorials)

« PFFC will post online, on social media & rotate into
eNewsletters for 12 months

« Swap out old content with new throughout the program

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Custom Content (Advertorials

Promote your knowledge base content; drive traffic home.
« Publish your custom content page(s) in a print & digital issue
« Promote your published advertorial(s) on PFFC’s
digital platform
> Online, social media & eNews

PAPER, FILM and FOIL CONVERTER (PFFC)
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Buyers Guide Directory & Contract Storvtelling. Interactive

Converting Services Directories Effects and Animations

Buyers Guide Directory Packages

Take prospective buyers on a digital experience through storytelling,

PLATINUM Listing Package: $1200 Total for 12 month package interactive effects and animations. Enhance and strengthen your
« TOP TIER category search results & LOGO and for online directory relationship with your audience with a branded site page that
» Two logos in print & digital Buyers Guide encourages buyers to keep scrolling for more engagement.

« Company profile & logo, online

« Company featured in E-Clips eNews with link to your listing page

« Boldface listing in print & digital August Buyers Guide issue

« Product images & spec sheets on listing page (4 total)

» Videos posted on listing page (2 total)

» Live link online, unlimited categories & additional info tabs « Image and description of Product/Brochure/Whitepaper that moves into the
screen as the end-users scroll to gain maximum attention.

» Flip boxes bring dual-sided content on information boxes that engage end users
with your content bringing them to a customizable CTA (call to action) button
that goes where you want it to go.

« Image Gallery: Users scroll through images of a product or products and click
to get a better view. This can be paired with a text block and a call to action. You

ENHANCED Listing Package: $350 Total for 12 month package can also include your social media links. o
« Live link, up to 15 product categories in print & online » Video Gallery: Same as Image Gallery, but with video.

« Logo in print & digital edition August Buyers Guide issue « Before/After Slider: Interactive image feature showing
a before picture and an after picture that the user can

slide between.

This is a perfect way to highlight a new product (or any product/service) by
telling a story and showing its features. Plus, you can have multiple links on the
page. Here are a few of the features available within the page:

PREMIUM Listing Package: $700 Total for 12 month package

« Priority category search results online (below Platinum companies)
» Company profile & logo online

o Logo in print & digital August Buyers Guide issue

« Live link online, unlimited categories & additional info tabs

Flixbox Example

Contract Converting Services Directories

List your company in PFFC’s specialized Contract Converting Service Click Here for Storytelling Example
Directories _ o Storytelling Promotional Package: Turn Content into
« Contract Converting Service Directory « Two dedicated eBlasts L Sworyeling

» Coating & Laminating Directory » Digital edition eBlast promotional ad

» Contr ?Ct Slitting D 'ir‘ector.y o PFFC social media platforms (X (formally Twitter), FB,
« Lab/Pilot/Tech Facility Directory LinkedIn).

Stand Out with an Upgrade: « eNewsletters 6X Turn Content into

« Logo Listing: $600 total for 12 month package » Web afls for 3 months _ _ s
» Logo, live E-mail link, website link « Use this as a sales tool, for your social media content,

> Link to main Buyers Guide online directory house on your site, etc.
« Bundle Listing: $840 total for 12 month package

Contact us to see how we can help you tell your
> Logo Listing in up to all four service directories PY Y

story in an engaging way!

PAPER, FILM and FOIL CONVERTER (PFFC) 2026 Media Kit page 4
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Editorial Calendar & Advertising

Opportunities

Editor: Vicki Kastory / vickik@rdgmedia.net
Publisher: Lori Pisano / lori@rdgmedia.net

Content Marketing

2026 January February March April May June
Advertising Deadline 12/22 1/26 2/23
Editorial Deadline 10/1/25 11/3/25 12/1/25
Cover Story Adhesives & Coating Curing / Finishing Films Flexo Printing Sustainable Materials Controls / Testing
& Inspection
LEADERS IN pouches SUSTAINABILITY P
CONVERTING &printing FOCUS QUALITY
CONTROL FOCUS
FOCUS
Features Narrow Web Converting Controls / Inspection Printing Battery Production Coating & Laminating Static Control
& Testi inC ti
Labels esHng Flexible i Lonverting Paper & Board Web Handling
Static Control Packaging Ad Aut ti
Surface Treatment atie-ontro ackaging Advances Hromation Inks & Printing Surface Treatment
Web Slitting Web Handling Narrow Web Converting
Q&A Advertiser Web Handling Precision Converting Flexible Packaging Inks & Printing Sustainability Quality Control
Exclusive
Product Focused Paper & Board Films & Adhesives Pouches & Printing Battery / Fuel Cell Sustainability Quality Control
eNewsletter Focused eNews Focused eNews Focused eNews Focused eNews Focused eNews Focused eNews
Advertiser Leaders in Converting Exhibitor Spotlight Exhibitor Spotlight Exhibitor Spotlight Video or Product Converting Supplier
Bonuses Package CE South eBlast Converters Expo eBlast INFOFLEX eBlast Spotlight in eNews Spotlight
Converters Expo South Converters Expo INFOFLEX R2R 5/19-21, Cleveland

Show Issues &
Distribution

2/26, Charlotte

4/15-16, Green Bay

4/26-29, Milwaukee

The Battery Show South
4/22-23, Charlotte

Global Pouch Forum,
5/27-29, Clearwater

PAPER, FILM and FOIL CONVERTER (PFFC)
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Editorial Calendar & Advertising

Adpvertising Deadline

Editorial Deadline

July

August

September

Opportunities

October

Editor: Vicki Kastory / vickik@rdgmedia.net
Publisher: Lori Pisano / lori@rdgmedia.net

November

December

Content Marketing

Cover Story Substrates in Flexible Static Eliminators Labels & Labeling Web Handling Bags & Pouches Coating & Laminating
Packagin
- ANNUAL SUSTAINABILITY pouches
pOUC es BUYERS GUIDE FOCUS &zprln |ng
&‘prl n Ing FOCUS
FOCUS
Features Bags & Pouches Unwinding / Rewinding Printing & Inks Automation Curing / Finishing Surface Treatment
Coating & Laminating Surface Treatment Quality Control / Battery Production Recyclability Slitting & Rewinding
Testing & [ ti inC ti
Films Sheeting & Cutting esting & fnspection Hn onverting Flexo Printing Static Control
Adhesives & Coating Paper & Board
Q&A Advertiser Flexible Packaging Coating & Laminating Labels & Printing Sustainability in Automation Paper & Paperboard
Exclusive Converting
Product Focused Pouches & Printing Coating & Laminating Sustainable Converting: Battery Production Pouches & Printing Web Handling

Focus eNews

Focused eNews

Printing & Inks

Focused eNews

Focused eNews

Focused eNews

letter
eNewslette Focused eNews
eBlast nlimited Buyers ibitor Spotlight ibitor Spotlight onverting Supplier eBlast
vertiser HTML eBl Unlimited Buy Exhibitor Spotligh Exhibitor Spotligh © ing Suppli HTML eBl
Bonuses Guide Listings Labelexpo eBlast Pack Expo eBlast Spotlight
Show Issues & Distribution at Industry Labelexpo PACK EXPO
Events for Year 9/15-17, Chicago International

Distribution

PRINTING United Expo
9/23-25, Las Vegas

10/18-21, Chicago

The Battery Show
10/12-15

PAPER, FILM and FOIL CONVERTER (PFFC)
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eBlasts & Lead Generation

eBlasts

Reach 12k+ subscribers with your custom or sponsored eBlast.

« Custom & Exclusive to your company: html file with any combination
of assets

« Editorial - Promote your article or content related to your company

« Product - Your product images & descriptions

Show Packages

Our show package includes all of the following:

« Display print & digital ads the month before and the month of the event

« Banner ad in Pre-Show eBlast the week prior to event

« Banner ad on PFFC’s website 60 days before, during & after event

« Geo-Fencing and Event Retargeting campaign with targeted digital ads before,
during and after the event (250,000 impressions)

Event eNewsletter Sponsorship

Sponsor our On the Floor eNewsletter eBlast. Dominate any day(s) exclusively
of a trade show with our On The Floor eNewsletter. We will write content on
the trends, must-sees and seminars. You own all of the ad units each day(s) the
eNewsletter deploys.

o 728 x 90 ad with a link
o Up to (3) product images, 50 word description and link for each

Sponsored Webinars

Assert your industry leadership with a 30-60 minute presentation to our
audience. Generate high quality leads from industry professionals looking to
learn more about your topic.

« Your logo on all promotions: eBlasts, eNewsletters, website ads, print ads
« Your logo on the registration page

o Full contact info of all registrations

« You can use the sales promotion to send to your database

» Webinar available On-Demand for three months

eNewsletters

Focused eNewsletter/Custom

Custom: Pick your topic in this custom eNewlsetter

o PFFC publishes related content with your company sponsorship &
banner ads

Focused eNewsletters/Monthly

Align your company with useful, relevant content.

« Content published in these eNewsletters are related to a specific topic

« Sponsorship includes: 728X90 banner ad & optional content
submission (PR or article)

January - Paper & Board August - Coating & Laminating
February - Films & Adhesives September - Sustainable

March - Pouches & Printing Converting: Printing & Inks
April - Battery/Fuel Cell October - Battery Production
May - Sustainability November - Pouches & Printing
June - Quality Control December - Web Handling

July - Pouches & Printing

E-Clips Weekly
eNewsletter

— Align your company with
ad Times. No Minimums. > @ 0 .
AR0Q | Nomeases toermanrams D~ important industry content.
Circulates to 12k subscribers
Static Eiminaiors for Unwincing, Reningiogand Siing featuring featured articles,
R T | L caslnaer oo B K werkas It g, industry news & more.
_ rewinding and slitting, the roll diameter charges
=+ which complicates static control, .. . .
FuL aRTIE Advertising options include:
S o Banner ads
Stop Adhesive & Ink Bulld-Uo — with JemmSil R$200! ° Text adS
Tired of battng sticky rellers? The JemmsSil™ RS200 High .
ey N o Rt ooy sed e e ) BT, by « Video
ingtallation, no expersve coatings, and a FREE SAMPLE 1o y @ rigk-frea! .
il sl com ey Laam necs. » White papers
Clarity and Vision in Flexibles
Product vigibdity can ba " . Clear ing in eome il
minimizes the use of labeling and reduces on-pack printing. Clear packaging, used

in conjunction with vision inspection and capture/divent tachnology enables
processors using flow line conveyor systems to more readily detect emors prior to
shipment.

FULL ARTICLE

PAPER, FILM and FOIL CONVERTER (PFFC)
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Website/Online Solutions

Website Ads

Ads on PFEC-online.com combine IAB-certified placements and advanced ad management
technology to provide maximum visibility throughout the PFFC website or within exclusive
pages owned by one advertiser. Website ads are ROS and could rotate with one other ad.

Website Positions:

« Top Banner: 728X90

 Premium Upper Left Banner: 180X240
 Premium Upper Right Banner: 300X250
o Premium Video Position

o Left Rail positions: 180X150

« Right Middle: 300X250

Auction Calendar
Promote your upcoming auction! We will include your company logo and a description of
what is available in your auction with a direct link to your website.

.......

PFFC-online.com:

« 100,000 impressions monthly
« 10,000 NEW users monthly
« 20,000 users monthly

i ke the
*&  Perfect Roll!

Mini Hood

MASSIVE
IMPACT '43_*

tial Muinberance Guide for Slittsr
Rrwder Crners
Koo Yuus Exqulorent 8 P Eficency

> o

e
Mini Hood

MASSIVE
IMPACT i —
=

New Product Launch?

Hit your target market hard using our

multi-media tools with this New Product

Launch Package:

« Print ad in the issue before (get people
interested) and the month of the launch

o Product of the Month call-out on the
website for 60-90 days

« Product of the Month call-out in our
eNewsletters in the months you are
launching

o Product eBlast consisting of multiple
product images, applications for each,
50-60 words of each

» Q&A with our editor on why you launched
these products, applications, and things
you want the market to know. The Q&A
appears in our magazine and is eBlasted
out with ads/videos from your company

Basic Video Package:

« Video posted on PFFC’s homepage for
one month

« Video posted on PFFC’s Video Channel for
12 months

« Video featured in two E-Clips eNewsletters
within one month

Premium Video Package:

« Includes Basic Video Package PLUS:

« Video featured in your own exclusive
eBlast to 12,000

« Video featured in one digital edition eBlast
to 15,000

PAPER, FILM and FOIL CONVERTER (PFFC)
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Online Im

ressions/Targeted Di

ital IMarketino

Ideal for Tradeshows

Targeted Display Marketing allows your company to reach potential and existing customers through laser-focused impression
marketing. We can deliver your ads based on users’ online activities and habits.

Targeted Advertising: Beyond "Geofencing”

We are so excited to share these targeted solutions! We want to consult with you on your marketing strategy: who you want to reach

(demographics, age, geography, job title, industry, etc.), what are your goals (driving traffic, brand awareness), and what assets you

have available. From there we will supply you with solutions from the list below that will best suit your campaign budget and needs. >
— - s
Ll e « Display ads - send us 5 banner ads to go across different media platforms, your banner ads 227
o SRS [y B LR NS will follow readers as they browse websites/apps we have access to (think Weather Channel, ABC 2.
News, ESPN, etc.). i
Scattered thunderstorms in the evening, then B rareaen

variable clouds overnight with more showers at
times. Low 81F. Winds NW at 5 to 10 mph.
Chance of rain 40%.

« Geofencing (Also Addressable Geofencing) - if we have the location/physical addresses of

places (or people) youd like to target, we can deliver impressions/ads to them while they are at
the property address. We can target home addresses/businesses and trade shows/events. This

SATURDAY

554 AM 13 PM

SATURDAY 76°

ENE 8 MPH =

Scattered Thunderstorms B0% /

Scattered thunderstorms. High 76F. Winds ENE at
5 to 10 mph. Chance of rain 50%.

includes the 5 banner ads listed above in the display ads description.

Vous st crds s FAERE

oo

« Email Marketing - you send us a finished HTML and list of the audience youd like to target
(geographically, job title, industry) and we will deploy the email out to those folks, with the ability to re-target with display ads. **We also have the
ability to retarget with any of our in house eBlasts we execute with your company.**

» Website re-targeting — you will place a pixel within your website (OR landing pages), and we will target those folks who visit your website and

then go on to browse other sites/apps with your banner ads. This includes the 5 banner ads listed above in the display ads description.

« Video - you send us a finished video, it can be 10-30 seconds long - and it will be seen on websites (think CNN, Weather Channel, ABC) before

SATURDAY NIGHT 61°
SSE7MPH =
Scattered Thunderstorms BO0% /

1 sh and thund ms. Low 61F.

Winrds SGE ot & 4 10 vk Chones of roain §082

BE AN UMEXPECTED HERO
IN ZOLL'S VIRTUAL RESCUE

5 COODLE QUARANTIED | Plmtan rasty

C.R. Prumbing Services

Homior Al Service C.

Carghra Plumising Pros

! Roto-Rooter® Same Day Service | Call Now For immediate Service |

« Google Shopping - you must have a catalog or eCommerce platform on your website. We will tie
it directly to Google and your product name, photo, and price with other relevant details will feed
into Google to appear near the top of page 1. Ex. Type in “Running Shoes” on Google and see all
the types of shoes that appear from different popular sites and retail outlets.

* SEM (Google Adwords) - you are paying to appear on page 1 of Google when people search for
your products/solutions you offer. Your website link and brief description will be brought to the top of
Google search. This is pay per click, so you only pay when someone actually clicks on your “ad” link.

ASK QUESTIONS - Reach out for consultation and further explanation on
these solutions listed above. Learn more about how this targeted advertising
approach can help your business grow!

PP IR ——
Ditch Tha Boriegy Weddingg Bands | Shop My Bards™
e g B 8 Bt it o a0 st B ey

FrRme—
The Jaroo® Promise | Shop Wedding Bands

Lo e T g Gt B i T B L s s Lt

viewers click on videos housed on those sites (pre roll), or during longer video (mid roll), or after the video is done (post roll). You can also send us
%‘) a video that is finished with URL link, that will sit as a “display” ad on those websites for people to see as they scroll through the site.

« Social Media - you can send us content, we will create an ad that will appear on FB and Instagram, appearing as regular “posts” but will promote
your products/solutions.

PAPER, FILM and FOIL CONVERTER (PFFC)
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No Marcom department? No PR team?
Are your marketing people overwhelmed?

rdgmedia

PUBLICATION

Talk to your consultative
salesperson today about
how we can help you with

Let our industry experts and resources create content for your
organization, marketing department and sales team such as:

« Best Practices « Industry or Vertical Market specific your content marketing
« Topic specific  Trends needs!
« Solutions specific « Or let's brainstorm on what your organization needs

Randy Green

randy@rdgmedia.net

We can create contfent in the following ways: Benefits of using custom contfent include: Direct Line: 586-227-9344
* Blogs - Edit videos - Give new life to old content.
- Feature articles - Native advertising copy - Attract a new audience (maybe younger!). ="
- Case studies « Social Media Publishing « Increase web fraffic. ﬁ«-\ (Il
« Technical papers - Storytellin - Your organization will be viewed as a credible and U
pap Y 9 9
« Quizzes - eBooks trusted resource. - \
- Surveys « Presentations « Our creativity, content creation and production. C\\\ o
- Video Interviews  Brand Ambassador « Content marketing buy-in from the top-down is \“ \
* Q&A's Creations key to its success. ﬁ )\
- Create slide shows - Creating content can build loyalty and commitment :

with existing clients/customers.
« Your organization can build relationships with

Content Marketing can achieve successful influencers.
results in these ways: « You can repurpose the content on other platforms.
. - Metrics can be transparent.
- Creatfe brand awareness clients/customers . . .
. . « Better custom experiences if interactive.
« Educate audience(s) - Drive attendance to
« Build credibility/trust in-person events
» Generate demand/leads - Generate sales/revenue
« Nurture subscribers/leads {

« Build loyalty with existing ﬂ \;§

PAPER, FILM and FOIL CONVERTER (PFFC) 2026 Media Kit page 10
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Market Research Capabilities

BEST OF THE B2B WORLD
Market and Audience Studies

« Evaluate the market before launching a new product or service.

« RDG Media designs studies to better help you gauge your target audience’s current and
future needs for a product or solution.

« Can be developed to assess market buying behaviors and trends, product usage and
purchase intent, etc.

Custom Lead Gen Research Briefs
o A valuable information asset that is promoted to your target audience and leveraged as
a credible cobranded resource and lead generation mechanism.

Turn your Brief into Qualified Leads

« Customized registration page captures qualified leads.

« Your 6- to 8-page research brief is posted on our Resource Center as a White Paper.
» Dedicated marketing to our subscriber list will generate numerous qualified leads.

We work with clients of all sizes on large to small projects and have exclusive access to
decision-makers in our B2B audience

WE PROVIDE CLARITY THROUGHOUT YOUR LIFE CYCLE

Our expertise in quantitative and qualitative research informs, advises, and provides decisive
direction across each phase of this journey.

IDEATION

Who should I target?
What is the current state
of the marketplace? What
offerings could I create?

MEASUREMENT
How do I know if 'm
successful? What do
consumers think of us?
What remaining gaps do we
need to solve for next?

DEVELOPMENT

How do people want to

shop and consume my
category? What are the
@ strengths of my idea and

how do I position it?

OPTIMIZATION
How do I launch this idea
in the most profitable way?
With the broadest appeal
and strongest reach?

PAPER, FILM and FOIL CONVERTER (PFFC)
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Artwork Specifications

Publication Trim Size: 7 5/8” x 10 3/4”

Bleed: Bleed ads, extend bleed to 1/8” beyond trim on
all sides.

Live Area: Headlines, body copy, logos, and other critical
elements should remain inside the live area to minimize
any chance of being trimmed off. Keep live matter 1/4”
inside trim dimensions on all sides.

Full Page No Bleed 77x913/16”
Half Page Horizontal 77x413/16”
Half Page Vertical 33/87x913/16”
Quarter Page 33/8”x413/16”
1/3 Page 77x213/16”
1/8 Page 33/8”x213/16”
Business Card 33/8”x113/16”

All above dimensions are width x height

Camera-Ready Art Specifications

Software
Adobe Creative Cloud (InDesign, Photoshop)

Supported Formats
PDE TIFE EPS and JPG

PDFs: When preparing your PDE, distill the PDF at 240
dpi, embed all fonts

Images
Photos should be processed at a resolution of no less
than 240 dpi and at 100% of the printing size.

Recommended Resolutions of Original Scans
Color Images - CMYK: 240-300 dpi

Black & White Line Art: 900 dpi

Grayscale Images: 240 dpi

We Can Not Accept
Corel DRAW, WordPerfect, Canva, PowerPoint, Excel,
Microsoft Publisher, TrueType fonts, or Windows fonts.

Full Page With Bleed PAPER, FILM and FOIL

Bleed: 7.875” x 11” CONVERTER (PFFC)

Trim: 7.625” x 10.75” P.O. Box 529 « Estero, FL 33929

Live: 7.12” x 10.2” www.pffc-online.com

Download Detailed Specs

Sheet Here Randy Green, President
586-227-9344
randy@rdgmedia.net

Back Cover o '

Bleed: 7.875” x 7.875” Lori Pisano, Publisher

Trim: 7.625” x 7.625” 814-384-7813

Live: 7.12” x 7.08” lori@rdgmedia.net

Download Detailed Specs Vicki McDonald-Kastory, Editor

Sheet Here vickik@rdgmedia.net

Liz Bailey, Digital Marketing Specialist

lizb@rdgmedia.net

Front Cover

Bleed: 7.875” x 7”7
Trim: 7.625” x 6.75”
Live: 7.125” x 6.25”

Download Detailed Spec
Sheet Here

2 Page Spread
Bleed: 15.5” x 11”7

Trim: 15.25” x 10.75” rd g med ia

Live: 14.75” x 10.2” PUBLICATION

Download Detailed X u m G
Specs Sheet Here

ALL NEW AD COPY IS DUE ON OR BEFORE THE DUE DATE ON OUR DISTRIBUTION
SCHEDULE. Any advertising copy submitted after that time will be placed in the following edition.

Cut-off may vary on special show issues, so please consult your marketing representative for details.
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https://rdgmedia.net/specs/FullPage.pdf
https://rdgmedia.net/specs/FullPage.pdf
https://rdgmedia.net/specs/Spread.pdf
https://rdgmedia.net/specs/Spread.pdf
https://rdgmedia.net/specs/BackCover.pdf
https://rdgmedia.net/specs/BackCover.pdf
https://rdgmedia.net/specs/PFFC_FC.pdf
https://rdgmedia.net/specs/PFFC_FC.pdf
https://www.youtube.com/user/PFFC1
https://www.facebook.com/PFFConverter/
https://twitter.com/PFFConline
https://www.linkedin.com/company/pffc-paper-film-&-foil-converter
http://www.pffc-online.com
mailto:randy@rdgmedia.net
mailto:lori@rdgmedia.net
mailto:vickik%40rdgmedia.net?subject=
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